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A Discussion of Ethics in Advertising;

Arrangements of the Contemporary Situation in Japan

Yutaka MIZUNO

Abstract
It seems that there are misleading advertisements in contemporary practice in Japan. Such advertising
does not use outright falsehoods, especially not using language, but the content is misleading and unfair to
consumers, without false. The author has tried to position these phenomena within current advertising
practices.

keywords: Advertising, Advertising ethics, Ethics on advertising execution, false, puffery, exaggeration,
deception, misunderstanding, misleading, unfair
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