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Rolls and Effects of Small-Scale Events in a Shopping Street 
- in the Case of Research Atelier in Tenjinbashisuji Shopping Street - 

 

Keiichi KITAZUME, Fumiya KONDO 

Abstract  
The purpose of this study is to investigate rolls, effects of some small-scale events carried out 
in the Research Atelier in Tenjinbashisuji Shopping Street and to understand relationship with 
other relatively large-scale events. The results of questionnaire surveys carried out show that 
more than half of attendances of the events are shoppers by chance on the street so that 
advertisements of the events beforehand have few effects. On the other hand, the contents of 
events are popular with not only first comers but also usual consumers. The small-scale 
events have merits that they are easily and frequently carried out. Therefore, it is important 
that the small-scale events, keeping the share of rolls with other large-scale events, gives 
impressions of revitalization of the shopping street on the usual consumers and, on the other 
hand, ones of inviting to the next events on the shoppers by chance. 

Keywords and Phrases: revitalization of shopping street, effect of events, marketing 
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