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(Purpose)
Article 1. These rules govern matters relating to submissions to the academic journal Kansai 
University Review of Business and Commerce (hereafter referred to as “The Review”), 
published by the Kansai University Faculty of Business and Commerce.

(Publication and manuscript deadline)
Article 2. The Review is published annually in principle, in March. The deadline for submission 
of manuscripts is five months before the publication.

(Qualifying submissions)
Article 3. Manuscripts that qualify for submission to The Review are, in principle, those written 
by full-time faculty members of the  Kansai University Faculty of Business and Commerce. 
However, non-full-time faculty members may also publish in The Review if there is a recom-
mendation from a full-time faculty member of the Kansai University Faculty of Business and 
Commerce and the publication is approved by the editorial board.

(Submission requirements)
Article 4. The author must comply with the Kansai University Research Ethics Standards.

(Copyright)
Article 5. The copyright of the manuscripts published in The Review belongs to the author. 
However, digital reproduction rights for secondary use shall be granted by the author to the 
editorial board at the time of publication.

(Permission to reprint translations)
Article 6.  The author can translate and publish articles in The Review that have already been 
published in other journals. However, the author must obtain permission to translate and 
reprint from the journal / publication in which the paper originally appeared, and must disclose 
this to The Review.

(Miscellaneous provisions)
Article 7. In addition to the points stipulated in these regulations, style and other requirements 
shall be provided separately.

(Supplementary provision)
These rules came into effect on September 2019.


