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Clemie
£ o £ H B R K & %
(SELECTED FAMILY CHARACTERISTICS BY AGE GROUPS)
All Age of Family Head
Families Under 25 25-34 35-44 45-54 55-64 65+
Families:
Millions: sceeeeecerenreennennes 45,1 2.3 9.2 11.0 9.6 6.8 6.2
Distribution---+++-+e-++---+ 100.0% 5.1% 20.3% 24.3% 21.3% 15.2% 13.8%
Average size :+oseeeeeeeees 3.7 3.0 4.1 4.4 3.7 3.0 2.6
Family income:
Median -eeeeeeeeeeeneeeeneenees 85,417 $3,865 $5,524 $6,141 $6,137 $5,439 $2,831
Under $3,000,annually--- 22.7% 33.2% 15.6% 13.8% 17.3% 23.9% 53.0%
$3, 000~ 5,000------ 21.8 35.6 24.8 20.6 18.9 21.2 19.6
$5,000- 7,000------ 24.3 21.7 32.6 26.2 23.2 21.5 12.8
$7,000-10, 000--++-- 19.0 8.2 20.2 24.7 22.5 16.4 8.2
$10,000 and over. 12.2 1.3 6.8 14.7 18.1 17.0 6.4
Income distribution*:----- 100.0% 3.4 19.4 27.2 24.4 16.4 9.2
Personal debt: T
Families having -+« 60% 0% 80% 1% 64% 41% 26%
Less than $500::-+-+++++-+ 31 37 36 34 33 26 20
More than $500 --------ee-- 29 33 44 37 31 15 6
Type of family:
Husband-Wife:--------eee- 87.3% 91.1% 92.0% 89.4% 86.8% 85.5% 77.8%
All other c-eroeeeeeerecenennee 12,7 8.9 8.0 10.6 13.2 14.5 22.2

116



(SELECTED FAMILY CHARACTERISTICS BY AGE GROUPS) (Continued)

Age of Family Head

All
Families Under 25 25-34 35-44 45-54 55-64 65+
Births:

Per 1,000 wives annually. 125 408 175 43 ( )
First child -eseeeeeveevesrere 34 181 21 3 ( neglible )
Second child ««-+eeeveeeeer 32 125 38 5 ( )
All other -ew-eeessereseses 59 102 116 35 ( )

Distribution annual births 100.0% 45.9 43.3 10.7 0.1 ( )

Children:

Families having :-+--+e+--- 59°8%  64.6% 86.6%  85.8%  58.8% 19.7% 3.7%
1 child, only :ec:eeeeeeeees 18,7 37.8 21.2 18.6 25.2 12.2 2.3
2 children «-+eeeeeeeereees 19,0 19.1 30.4 28.1 17.6 4.4 0.7
3 or more :eeeeeeeeeeees 21,6 7.7 35.0 39.1 16.0 3.1 0.7

Families with child
under 6 cececeesceeceeenees 32,99 64.0% 75.5% 42.2% ( 7.5% ) 0.4%
with child 6-17-+:+++-se+ 44.8 2.5 44.2 77.3 ( 4.5 ) 3.7

Distribution all children* 100.0% 3.9 33.0 40.5 ( 220 ) 0.6

Wife working --------- seasnees 30.4% 29.4 27.9% 35.7% ( 34.6% ) 6.5%
Full time:-+----- ceeveceees 22.9 25.2 20.5 26.8 ( 25.7 ) 3.5
Parttime::tocceveerecececreenss 7.5 4.2 7.4 8.9 ( 8.9 ) 3.0

Mobility :

Per cent moving annually 19.2% 59.6% 30.9% 14.5% ( 9.9% ) n.a.

Moved withinsame county 13.5 42.7 21.1 10.3 ( 7.1 ) n.a.

Residence (Households)*:

Standard Metropolitan
Areaccereeceseecniicis 60% 64% 64% 63% 60% 59% 48%
Central city -+:-e-eseeeer 33 38 35 32 33 33 28
Outside City «+-++eereeee 27 26 29 31 27 26 20

Nonmetropolitan area------ 40 36 36 37 40 41 52

HER R RNR/OOHECHERBRERV P —0h ¥ NOEE (KH)
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(SELECTED FAMILY CHARACTERISTICS BY AGE GROUPS) (Continued)

Age of Family Head

All
Families Under 25 25-34 35-44 45-54 55-64 65+

Housing status (Nonfarm):

Own home «++«+eeeeeeeeeeceeees 589% 15% 43% 64% 67% 66% 66%
Other <eeeereereecestneeconnaces 49 85 57 36 33 34 34
Education :
Median years completed 10.5 12.1 12.1 11.8 9.8 8.7 8.2
Attended college ---+++--++-+ 16.4%  14.6% 22.7% 17.9% 16.2%  12.3% 9.3%
Attended high school:----- 42.4% 66.0% 55.2%  51.6%  38.2%  28.5%  19.9%
Elementary school only--- 39.9 18.7 21.5 29.7 44.4 57.1 69.0
Occupation :
Professional, technical -+ 9.9%  8.4% 12.9%  10.2% 8.6% 7.8% 8.6%
Managers, proprietors--- 14.7 5.1 10.6 14.3 19.0 17.3 17.1
Craftsmen, foremen::------- 20.3 18.0 20.8 22.0 21.0 19.2 12.7
Sales and service::+«s-+-+ 12.4 10.1 11.4 11.6 11.9 14.7 17.7
Clerical --- 7.2 11.1 7.6 6.9 6.6 7.5 5.5
Operatives ce-ceeeveeceeeeennes 20,1 30.8 24.1 22.2 17.6 15.5 8.7
Laborers - :cc-ceeeeseeecceenees 6.3 10.2 6.7 6.1 5.9 5.8 4.8
Farm 9.1 6.3 5.9 6.7 9.4 12.2 24.9

Date for various characteristics available for different years; however, almost all figures
relate to 1958, 1959, or 1960.

*Estimated by The Conference Board.

tExcludes charge accounts and mortgage obligations. Data based on “spending units. ”

Sources : Departments of Commerce, Labor and Health, Education and Welfare; Federal
Reseve ; Survey Research Center, University of Michigan; The Conference Board.
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