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IT Revolution and Evolution of Business Management
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Abstract

Driven by technical advances related to the Internet, the IT revolution of the 1990's brought over eight
years of economic prosperity for the United States under the Clinton Administration. It was followed in 2000
by the “IT Depression”, the effects of which were felt around the world. Despite the continuation of this
economic depression during these past four years, the penetration of new information technology into
industry and management practices still remains.

In the first portion of the paper, I will define what is being referred to as the Internet Revolution and show
how it differs from previous revolutions in IT. Next, we will take a look at the tools, practices, and experiences
it has provided to change the management of modern enterprises. Lastly, I will identify a few current
problems that we will need to overcome in the future.

Key words: Business Model, Core Competence, Customer Relationship Management(CRM), Digital Economy,
Hyper Company, IT Revolution, Knowledge Management, Net Business, One to One Marketing,
Open Network, Outsourcing, Real Business, Solution Selling, Ubiquitous Networking.
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